


Roskens thinks this area requires a great deal of attention and research and having farmers drive that
through a check-off is something that will pay dividends.

"The politicians listen to the producers and to the groups that are active, promoting their own
industry."

Citing examples such as the National Corn Growers Association and American Soybean Association
in the U.S., Roskens said these farmer-run organizations have set their own direction, while gaining
support of governments. He thinks the same type of thing can occur for oat producers through the funding
from this check-off.

Saskatchewan is the largest oat producer in Canada with more than 1.5 million acres seeded to the
crop annually, worth a value of around $150 million. Saskatchewan oat acreage and production has
tripled since the early 1990s and is now one of the largest oat-producing areas in the world.

As Quaker Oats continues to deal with a changing consumer environment, they want farmers to stay
up to date with what the consumer wants.

"Less and less of the families are sitting down to breakfast - certainly less than 50 years ago, even less
than 10 years ago. We are a society on the run."

That busy lifestyle has lead to a demand for tastier, easier and quicker meals. As a result, Quaker has
had to produce products that people can eat on the go. Breakfast bars and other items are the trend for the
future. Having farmers producing oats to meet this changing consumer lifestyle is something Roskens
thinks is important.

"I think you're going to see all of the food manufacturers really look at the delivery mechanism for a

healthier food product in a convenient form that may have 30 different flavours.". (Reprinted in part from the
AgExpert Express newsletter by permission of AgExpert Management Software and Farm Credit Canada.)

New Low-Card Chips Made with Soy Protein

Snack foods company Frito-Lay said Wednesday it is introducing two new types of chips to capitalize
on the popularity of low-carbohydrate diets.

The two new products, called Doritos Edge and Tostitos Edge, will cut out 60 percent of the
carbohydrates that are in regular Doritos and Tostitos.

Frito-Lay, a unit of PepsiCo Inc., has already eliminated trans fats from its brands. Trans fats, which
give products a longer shelf life, have been linked to heart disease.

The new chips will use soy proteins and fiber as substitute ingredients, the company said in a
statement. Both Tostitos Edge and Doritos Edge will have six net carbohydrates, 10 grams of protein, and
three grams of fiber.

The low-carb craze, popularized by the high-protein Atkins diet, has food companies rolling out new
products to jump on the bandwagon.

Anglo-Dutch food group Unilever said on Wednesday it has launched a variety of low-carb products
in the U.S. markets under existing brand names such as Ragu, Wish-Bone, Skippy, Lipton and Lawry's.

Fast food chains McDonald's Corp. and Burger King revamped their menus to cater to customers
counting their carbs.

The alcohol industry is also taking notice. Anheuser-Busch Cos. Inc.'s low-carb Michelob Ultra beer
has been a big profit driver for the past year and Adolph Coors Co. is rolling out Aspen Edge beer to take
a part of the health-conscious market.

Spirits companies such as Diageo Plc. are using their advertising to point out that many of their drinks
have always been low carbohydrate offerings.

Doritos Edge is currently being tested in Phoenix, and both products will be available across the
United States in May. (Source: Reuters)
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